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• Individuals as an important part of the 
emergency preparedness system

• The challenge to engage and motivate individuals

• The challenge to communicate risks and threats







Responsibility of the individual

� Know the risks and be aware of that serious crises
and distasters can happen.and distasters can happen.

� Stay informed about the crises, and following
advice and instructions given by authorities



� Be aware of that first responders and other public 
resources have to focus on those who can’t take a 
responsability due to age, illness or disabilities.responsability due to age, illness or disabilities.

� Prepare one self to be selfsufficient at least in the 
initial stages of a crises. Make a houshold
emergency kit so you can handle basic needs such
as food-, and water supply and to keep warm.





Trust for a specific institution depend upon:

� What is actually done and said in a specific situation by 
the institutionthe institution

� That the motive of the institution is a good one in the 
specific situation

� That the institution gets support from other (more) 
trusted sources



The swine flu and mass vaccination







The challenge with risk communication

� Not relevant for me (What’s in it for me?)

� Hard to understand

� Unbelievable

� Unacceptable (conflict with previous knowledge, 
belief or value)



� People remove from exposure

� The feelings overwhelms and the person is not capable � The feelings overwhelms and the person is not capable 
of interpreting and understanding the message

� People don’t listen any more, it feels unlikely

� People start to deny that they expose themselves for a 
risk: “I don’t need to use the seat belt, I’m a good 
driver and I can avoid a crash.”



Profiles

Responsible

• Strong and secure
• Knows a lot about

preparedness and 
threats

• Well prepared
• Trust authorities and 

do as they are told

Invulnerable

• Strong and secure
• Don’t need

preparedness and 
don’t have any

• Don’t listen to the 
information

do as they are told

Vulnerable

• An idea that the 
society is a scary place
to live in with a range
of known and 
unknown treats

• Well prepared but still 
having a feeling of
unsecurity

information

Powerless

• No possibility to
change or influence
what is happening 
around them

• Don’t trust different 
measure to increase
security and 
preparedness



Conclusions

� Trust is a fundamental starting point in all crisis
communication.

� The message has to be formed from different 
target groups interests, behavior and needs. 

� Changing peoples ideas and behavior takes time
and communication doesn’t solve everything.



Thank you for your attention!
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